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 Accounting ethics plays a crucial role in supporting 
integrity and transparency, which are fundamental pillars 
in business decision-making. This study aims to identify 
the relevance of ethical values in contemporary 
accounting practices through a structured literature 
review approach. Various ethical challenges in the 
accounting profession are identified, including financial 
statement manipulation, conflicts of interest, and weak 
regulatory enforcement mechanisms that often hinder 
ethical compliance. The study concludes that upholding 
integrity and transparency in accounting provides a strong 
and reliable foundation for enhancing the credibility and 
legitimacy of business decisions. The findings further 
emphasize that the implementation of ethics in 
accounting must be integrated systematically through 
education, appropriate regulation, and a supportive 
organizational culture. Ethical awareness should not only 
be cultivated at the individual practitioner level but also 
embedded within institutional frameworks to ensure 
continuous and consistent ethical behavior. As businesses 
face increasing complexity, evolving technologies, and 
growing stakeholder scrutiny, ethical accounting practices 
become essential for fostering long-term trust, 
sustainability, resilience, and accountability across all 
industries and sectors. 
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1. Introduction 

In today’s increasingly competitive modern business world, ethics has become 

a fundamental pillar in all accounting processes. Accounting ethics refers to a set of 

moral principles and professional standards specifically designed to guide 

accountants in performing their duties and responsibilities professionally. In the 

context of expanding globalization and digitalization, the role of ethics is not only 

important but also crucial in ensuring that financial reporting processes and business 

decision-making are conducted accurately, transparently, and with full social 

responsibility. According to research by Odonkor et al. (2024), increasing external 

pressure on companies to demonstrate higher social responsibility and transparency 

has amplified the focus on the importance of ethical accountability in financial 

reporting. This is clearly seen in the increasing adoption of Environmental, Social, 

and Governance (ESG) principles in various contemporary financial reporting 

practices.  

Without a strong and solid ethical foundation, financial information becomes 

highly vulnerable to manipulation for specific interests, which can ultimately lead to 

misguided business decisions and harm many stakeholders within the organization 

and society at large. Integrity and transparency are two core values that form the 

basis of accounting ethics. Integrity refers to consistency and honesty in objectively 

presenting accounting information, while transparency reflects openness and ease of 

access to information by parties with an interest in the financial statements (Mahmud 

et al., 2024). In actual practice, these principles often face significant challenges, such 

as pressure from management, high potential for conflicts of interest, and weak 
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internal control systems within the company. A number of major financial scandal 

cases in the past, such as Enron and WorldCom, serve as concrete proof of the 

importance of applying ethics in accounting.  

Although both cases occurred before 2010, their systemic impact is still felt 

today and has become an important basis for reforms in audit and financial reporting 

standards. According to Tanima et al. (2024), weak ethics in accounting practices 

have enabled systemic deviations with widespread impacts, including the loss of 

public trust in business institutions and financial professionals. The application of 

ethics in accounting decision-making is closely related to the prevailing 

organizational culture and regulatory system. A study by Imjai et al. (2024) shows 

that companies with strong governance structures and consistently enforced codes 

of ethics tend to have much higher levels of transparency and accountability 

compared to other companies. This indicates that ethics is not merely an individual’s 

personal responsibility, but also an integral part of institutional responsibility that 

shapes the foundation of organizational conduct.  

Institutions play a critical role in fostering an ethical environment by 

embedding ethical standards into their governance frameworks, operational 

procedures, and corporate culture. When ethical behavior is institutionalized, it is 

not left solely to individual discretion but is systematically encouraged through 

formal codes of ethics, regular training programs, clear reporting mechanisms, and 

accountability structures. Leaders, in particular, hold a pivotal position in modeling 

ethical behavior and setting the tone from the top, influencing how values are 

interpreted and applied across all levels of the organization. Furthermore, the 
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establishment of ethical norms within institutions enhances trust among 

stakeholders, promotes long-term sustainability, and mitigates risks associated with 

misconduct or reputational damage. Ultimately, treating ethics as a shared 

institutional commitment ensures consistency in decision-making and reinforces a 

culture of integrity that extends beyond individual actions. 

In the Indonesian context, strengthening accounting ethics is also a major 

focus, particularly in the public sector, which plays a crucial role in state financial 

management. Saeed (2024) argues that the implementation of public sector 

accounting standards such as IPSAS (International Public Sector Accounting 

Standards) can significantly increase transparency and integrity in the financial 

reports of government and other state institutions. This article aims to conduct a 

systematic literature review of various recent scientific works discussing the crucial 

role of accounting ethics in building a foundation of integrity and transparency in 

business decision-making. By reviewing a number of credible international journals, 

this article presents a comprehensive conceptual mapping, discusses the practical 

implications of applying ethics, and offers several applicable recommendations for 

improving professional ethics in accounting. 

2. Literature Review 

2.1. Basic Concepts of Accounting Ethics 

Accounting ethics is rooted in moral theory and professionalism, which 

require accountants to act based on principles of honesty, objectivity, and 

responsibility in all their professional activities. These principles form the main 
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foundation for maintaining the credibility and integrity of the accounting profession, 

both in national and international contexts. According to Zhang et al. (2020), ethics 

in accounting involves a deep evaluation process of the truth and fairness in 

presenting financial information to various interested parties. This ethical evaluation 

is not simple, as it requires a balanced rational and moral consideration, especially in 

situations containing high ambiguity. In an increasingly complex and dynamic 

business environment, ethical dilemmas often arise, such as in the presentation of 

subjective asset value estimates or the premature recognition of revenue to meet 

certain targets.  

These situations demand that accountants have a strong commitment to 

ethical principles to maintain the integrity of financial statements. International 

ethical standards adopted by the International Federation of Accountants (IFAC) 

serve as globally recognized general guidelines for professional accountants. Key 

principles such as independence, confidentiality, and professionalism have been 

empirically proven to improve the quality of managerial decisions and the reliability 

of financial reporting (Charnley et al., 2022). Dahmen (2023) add that ethics is not 

only a normative norm but also a crucial strategic element in corporate risk 

management, as it can strengthen an organization’s resilience against reputational 

and legal crises. 

2.2. Ethics, Transparency, and Decision-Making 

Transparency in financial reporting contributes to data-driven and bias-

minimized decision-making. When financial information is presented honestly and 

openly, decision-makers can evaluate an organization’s financial condition more 
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accurately and objectively. According to Hussein et al. (2024), transparency driven 

by ethical values prevents information asymmetry between management and 

shareholders. When management conceals information or presents it selectively, 

potential shareholders and investors may make decisions that do not reflect business 

reality. In decision-making, especially in the context of investment or financing, 

transparent information is crucial for assessing an entity’s risks and prospects. 

Furthermore, transparency also increases accountability and creates healthier 

relationships between business entities and their stakeholders. 

The importance of integrity in the accounting process is demonstrated in a 

study by Secinaro et al. (2022) who examined the fintech industry sector. They found 

that accounting systems integrating ethical principles and technology (such as 

blockchain) can significantly increase public trust in financial statements. This 

technology enables immutable and auditable records, which strengthens the 

principle of information reliability. The application of ethics not only protects 

organizations from reputational risks but also strengthens competitiveness through 

high credibility in the eyes of investors and regulators. Thus, ethics is not just an 

internal control tool, but also a strategic asset for a company’s long-term growth. 

3. Method 

This research uses a literature review approach as its primary method. This 

approach is considered appropriate for exploring concepts, empirical findings, and 

theories related to accounting ethics in business decision-making. This method relies 

on a systematic process of reviewing scholarly articles from reputable international 
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academic journals, specifically those published in last five years. Literature sources 

were obtained through searches on Google Scholar using keywords accounting 

ethics, business decision-making, financial transparency, professional integrity  and  

corporate accountability . Inclusion criteria included journal articles published within 

the specified year range, originating from publishers. The selected journals were 

reputable international journals with open access to abstracts or full text. 

After the initial collection of a number of articles from various reputable 

international journals, the selection process continued by examining the suitability 

of the topic with the main focus of the research, namely accounting ethics in relation 

to integrity and transparency in business decision-making. Articles with a dominant 

focus on technological aspects, information systems, or other fields outside direct 

accounting and professional ethics were excluded. Only scholarly works that 

substantially discussed the ethical dimension in accounting practice, the role of 

accounting in decision-making, and issues surrounding reporting transparency were 

retained for further analysis. Article selection was done carefully, considering 

significant theoretical contributions, data and methodology quality, and relevance to 

the study’s objectives.  

Each selected article was then further traced to ensure the validity of its 

publication through citation verification and journal reputation via Google Scholar. 

This approach aimed to ensure that all sources used had a strong academic 

foundation and could be scientifically accounted for. Each article was analyzed using 

a thematic technique, which involved grouping article content based on major 

themes such as professional ethics, transparency principles, the role of accounting 
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in decision-making, and the relationship between integrity and organizational 

accountability. This analysis was performed manually with critical reading to extract 

main ideas and supporting data from each source. This methodology allowed for a 

deep understanding of how ethics plays a role in accounting practices, both 

conceptually and applicatively. This approach also minimized author bias and 

provided a broad spectrum of insights through cross-study comparisons. 

4. Results 

The results of this literature study show that accounting ethics is a very crucial 

factor in supporting a business decision-making process that is quality, accountable, 

and trustworthy for all stakeholders. Ethics serves as a moral foundation that shapes 

the professional behavior of accountants in preparing and presenting financial 

reports. In practice, integrity and transparency, which are two main components of 

accounting ethics, play a significant role in maintaining the credibility of financial 

information that forms the basis of various strategic decisions made by management, 

investors, auditors, and regulators. These two values integrity and transparency 

become key indicators of whether an organization can maintain its reputation and 

long-term trust amidst increasingly complex business pressures (Agu et al., 2024). In 

a competitive and rapidly evolving economic environment, organizations are 

constantly exposed to various internal and external challenges, including regulatory 

demands, stakeholder expectations, and ethical dilemmas.  

Upholding integrity ensures that actions and decisions remain aligned with 

moral and professional standards, while transparency fosters open communication 
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and accessibility of information to all stakeholders. Together, these values contribute 

to building a solid foundation of credibility, which is essential for sustaining investor 

confidence, employee loyalty, customer satisfaction, and public trust. Organizations 

that consistently demonstrate integrity and transparency are more resilient in facing 

crises, more likely to attract long-term partnerships, and better positioned to achieve 

sustainable growth. First, based on the findings from research by Odonkor et al. 

(2024), high-integrity accounting directly encourages the creation of financial reports 

that are accurate, transparent, and accountable to internal and external parties. When 

accounting practices are based on ethical values, such as honesty, objectivity, and 

professional responsibility, the risk of financial information manipulation can 

significantly decrease.  

Accountants who uphold ethical values in their work tend to avoid deviations 

such as false revenue recognition, manipulation of operating costs, or overstating 

asset values. This ethical behavior creates a healthy professional climate and 

strengthens the quality of financial reporting used for making long-term business 

decisions. Second, accounting ethics is proven to have a close relationship with 

increased transparency within organizations. Tanima et al. (2024) argue that the 

implementation of ethical principles in the public sector in Indonesia makes a real 

contribution to increasing fiscal transparency, especially in the context of regional 

budget utilization. Transparency based on ethical principles allows the wider 

community, Regional People’s Representative Councils (Dewan Perwakilan Rakyat 

Daerah/DPRD), and independent oversight bodies to more objectively assess the 

effectiveness and efficiency of public fund utilization.  
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With open and honest reporting, the decision-making process can be more 

targeted because it is based on valid and verifiable data. In addition, transparency 

also strengthens public participation and the accountability of public officials in 

government governance. Furthermore, research by Hussein and Goparaju (2024) 

shows that the presence of ethical values in accounting practice can strengthen 

corporate governance functions. In this context, ethics does not only function as a 

set of normative theoretical rules, but also becomes the foundation of a living and 

operational organizational culture. Ethics consistently applied at all levels of the 

organization encourages more rational and responsible decision-making.  

Companies that actively implement ethical policies in their daily operations 

are reported to have more effective internal audits, better risk management, and 

more harmonious relationships with investors and regulators. An ethical 

organizational culture tends to strengthen internal cohesion and reduce the 

likelihood of fraud or conflicts of interest. Accounting ethics also plays a significant 

role in strengthening the trust structure between companies and external parties, 

especially investors, creditors, and other financial institutions. Charnley et al. (2022) 

in their study show that transparency in corporate financial reports contributes 

significantly to increasing investor confidence. When investors are confident that the 

financial information they receive is true, complete, and honest, they are more likely 

to invest their capital in that company.  

This ultimately strengthens overall capital market stability and increases 

investment attractiveness. Therefore, companies committed to accounting ethics 

have a competitive advantage in attracting financial resources from the market. The 
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research by Secinaro et al. (2022) examining the fintech industry highlights the role 

of technology in promoting accounting transparency. They emphasize that the 

integration of ethical principles and cutting-edge technology, such as blockchain, can 

create a financial record-keeping system that is not only efficient but also highly 

reliable. Blockchain technology enables financial transaction records that cannot be 

unilaterally modified and can be audited in real-time.  

This supports the creation of accurate and honest financial reports. However, 

advanced technologies like blockchain will not be able to function optimally if they 

are not based on strong ethical values. Without ethics, technology can be misused, 

even to cover up fraudulent practices in digital form. Another no less important 

aspect that emerged from this literature study is the close link between ethics and 

long-term business sustainability. Zhang et al. (2020) emphasize that higher 

education institutions and professional certification bodies must incorporate 

curricula that integrate ethical values deeply and practically. Ethics is not enough to 

be studied only in the form of abstract theory, but must also be trained through 

methods such as real-case simulations, reflective training, and in-depth discussions 

of professional codes of ethics.  

Thus, prospective accountants not only understand ethics as a normative 

concept but are also able to apply it in complex and high-pressure real situations. In 

the context of business organizations, a study by Imjay et al. (2024) shows that the 

existence of a corporate code of ethics has a significant influence on the ethical 

behavior of individual accountants at work. Companies that have clear ethical 

guidelines, actively socialized, and followed by whistleblowing mechanisms tend to 
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create a work climate that encourages openness and responsibility. The code of 

ethics also helps accountants face ethical dilemmas in their work, as they have clear 

references in determining appropriate actions. Ethics internalized in the corporate 

culture indirectly helps prevent fraud and strengthens the quality of the overall 

business decision-making process. 

Meanwhile, Saeed (2024) highlights the importance of harmonization 

between international accounting standards and local ethical values. In the context 

of developing countries like Indonesia, the integration of ethical principles into 

national financial regulatory systems still faces various significant challenges. These 

challenges include weak law enforcement, low professional ethical literacy, and 

political or economic pressures that interfere with the independence of accountants. 

Therefore, a multilevel approach involving education, regulation, law enforcement, 

and institutional oversight synergistically is needed. Efforts to increase institutional 

capacity and public awareness about the importance of ethics are also an important 

part of the solution. 

Another important finding from the literature is the close connection between 

ethics and long-term business sustainability. According to Mahmud et al. (2024), 

business decisions based on ethical values do not only focus on achieving profit, but 

also seriously consider social and environmental aspects. Transparency in non-

financial reporting, such as sustainability reports and ESG (Environmental, Social, 

and Governance) reports, is a clear indicator of ethical business practices. 

Companies that demonstrate a commitment to ethics tend to have high customer 

loyalty, a strong brand reputation, and good relationships with local communities. 
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Ethics serves as a bridge between business goals and the expectations of society at 

large. 

From the internal aspect of the organization, the consistent implementation 

of ethics has a positive impact on operational efficiency. Imjai et al. (2024) found 

that business decisions based on ethical values tend to reduce internal conflicts 

between departments, increase clarity of roles and responsibilities among employees, 

and accelerate the decision-making process. This is due to the existence of uniform 

and agreed-upon behavioral standards in facing dilemmas or uncertain situations. In 

other words, ethics creates a stable, cooperative, and solution-oriented work 

environment. 

The results of this literature study indicate that accounting ethics functions as 

a moral compass in the entire process of financial reporting, business decision-

making, and audit functions. Amidst various market pressures, business 

complexities, and regulatory challenges faced by organizations today, ethics is a 

determining factor that ensures that the financial information produced is not only 

technically and numerically correct, but also fair, honest, and socially trustworthy. 

Therefore, building a strong ethical culture in accounting is not just a strategic 

choice, but a necessity for the long-term sustainability and credibility of an entity. 

5. Discussion 

Accounting ethics plays a very central role in maintaining honesty, 

information openness, and professional integrity, which form the basis for sound 

and responsible decision-making processes. In the modern business world, laden 
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with pressure to achieve short-term financial targets, the application of ethical 

principles becomes an important counterweight between corporate interests and the 

need for public accountability. Ethics provides moral guidance that helps 

accountants and decision-makers to act in accordance with professional standards, 

even when facing significant internal and external pressures (Payne, 2020). One of 

the main discourses emerging in various contemporary literature studies is the 

necessity of synergy between technology and ethics. Although technological 

innovations such as blockchain, artificial intelligence (AI), and automation of 

reporting systems have brought significant changes in increasing the efficiency and 

transparency of financial reporting, they still cannot replace the importance of ethical 

values. Without a strong moral compass, technology is merely a neutral tool that can 

easily be misused to manipulate data, conceal information, or obscure responsibility. 

Therefore, the integration of technological sophistication with an ethical foundation 

is an urgent need in contemporary accounting practice. 

It is also important to note that ethics is not merely a form of compliance 

with written rules or standards, but rather an internalization of moral values in daily 

professional behavior. Companies that make ethics an integral part of their business 

strategy, and not just a formality, are proven to be more resilient to reputational 

crises, declining stock values, and loss of investor trust (Dailibas et al., 2024). 

Conversely, companies that ignore the ethical dimension often face serious 

consequences, such as a decline in public credibility, an increase in internal violation 

cases, and high employee turnover due to a loss of meaning in work and trust in 

leadership. 
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The literature study also highlights a number of real challenges in applying 

ethics in the accounting world. Some of these include weak enforcement of ethical 

violations, conflicts of interest among parties within the organization, and a lack of 

consistent training and guidance on ethical values in the workplace. In this context, 

an integrated intervention is needed from various stakeholders, ranging from 

educational institutions, regulatory bodies, professional associations, to 

organizational leaders, to create a sustainable ethical ecosystem (Nonet et al., 2022). 

Specifically, public and managerial accountants are expected to be at the forefront 

of upholding professional ethics. Every accounting process, whether in the form of 

reporting, auditing, tax planning, or investment decisions, must be examined not 

only based on short-term financial impact but also on long-term implications for 

corporate sustainability, social welfare, and information fairness for all stakeholders.  

Ethics, in this case, becomes both a moral pillar and a strategic foundation 

for fair, transparent, and sustainable business governance. It serves not only as a 

guideline for distinguishing right from wrong but also as a framework that supports 

sound decision-making at every level of the organization (Trunk et al., 2020). Ethical 

principles help ensure that business activities are conducted with honesty, 

accountability, and respect for all stakeholders, including employees, customers, 

investors, and the broader community. By integrating ethics into governance 

structures, companies can create systems that prevent misconduct, manage risk 

effectively, and enhance organizational resilience. Moreover, ethics promotes a long-

term perspective, encouraging leaders to prioritize sustainable growth over short-

term gains. Organizations grounded in ethical governance tend to experience higher 
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stakeholder trust, stronger brand loyalty, and more stable financial performance. In 

an era where corporate responsibility and social impact are under increasing scrutiny, 

ethics is not merely a set of ideals but a vital component of a company’s strategic 

planning and operational success. It provides the credibility and legitimacy needed 

to navigate today’s complex business landscape while aligning profit with purpose. 

6. Conclusion 

From the results of the literature study conducted, it can be concluded that 

accounting ethics is the main foundation in building integrity and transparency in 

business decision-making. Values such as honesty, responsibility, objectivity, and 

accountability are key in creating trustworthy and relevant financial reports for 

stakeholders. Transparency supported by ethical principles encourages better 

decision-making processes, reduces the risk of conflict, and increases public trust. 

Accounting ethics is not only a normative norm but also part of organizational 

sustainability strategy, corporate governance, and market stability. However, 

challenges remain significant, especially in integrating ethical values into regulatory 

systems, professional education, and organizational culture. Therefore, a holistic 

approach involving the entire accounting ecosystem is needed to instill and 

consistently implement ethical values. Going forward, further research is greatly 

needed to address ethical challenges in the digital era, such as artificial intelligence 

and big data, which open up new possibilities while also raising moral dilemmas in 

contemporary accounting practices. 
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